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Nfluence Partners Influencer Marketing Coverage
Nfluence Influencer Marketing Research & Events Key Coverage by the Numbers

The Creator
Economy 2022

Nfluence’s Media & Music Salon Series: February 24th, 2022

In connection to the latest Influencer Market Briefing, Nfluence 
Partners tracks key companies and transaction in the space and 
regularly engages with the leading strategic acquirers, investors 
and Private Equity buyers in the market 

90+ Actively tracked Influencer Marketing Companies 

80+ Conversations with Buyers in the broader Adtech 
/ MarTech ecosystem

50+
Conversations with client-driven PE Buyers 
exploring the Influencer Marketing ecosystem

2022 Q1

Creator 
Economy 
Event

PROJECT CATALYST

END-TO-END 
INFLUENCER 
MARKETING 
PLATFORM

Financial Advisor 
to the Investor

Current Engagements

2023 Q1

Influencer Marketing              
Market Briefing 

Provides insights into 
financing landscape, 
strategic M&A, and key 
market holders in the 
Influencer ecosystem

2021 Q4

PROJECT SIGNAL

REPUTATION TRUST 
MANAGEMENT

Financial Advisor 
to the Company

20+ Recent conversations with key companies in our 
Influencer Marketing ecosystem

15+ Thesis driven conversations with PE Buyers 
exploring the Influencer Marketing

PROJECT WEMBY

INFLUENCER 
MARKETING 
PLATFORM

Financial Advisor 
to the Company

PROJECT TANGO

INFLUENCER 
MARKETING 
ENTERPRISE 
PLATFORM

Financial Advisor 
to the Company
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Inf l uencer Market ing Compet it ive Landscape
All-in-One Solutions Point Solutions

Self Serve Soft ware Plat form

Full Service

Search and Discovery

Dat a and Analyt ics Campaign Management

Cont entManaged Plat form
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Adopt ion of  Inf l uencer Market ing St rategies Cont inues t o Increase
Marketers are meeting the younger generation of consumers where they spend the most time

Consumer Social Media Activity

Total Addressable Market U S Marketers Using Social Media and Influencer

$1.7B
$3.0B

$4.6B
$6.5B

$9.7B

$13.8B

2016A 2017A 2018A 2019A 2020A 2021E

So c ial  media usage spikes amid 
CO VID-19 pandemic
•% of  consum ers who follow 

inf luencers say they’re spending 
m ore/ less t im e on social m edia 
since the pandem ic started

G e neration stats:
• Represents responses of  ‘A 

lit t le m ore t im e’ or ‘Much 
m ore t im e’ by age group

1% 2%

25%

39%

33%

Much less time

A l ittle  less time

The same amount

A l ittle  more tim e

Much more tim e
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68% 68%
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_______
Source: GlobalWebIndex Inf luencer Custom  Research

_______
Source: Inf luencer Market ing Benchm ark Report

91.0% 91.7% 91.9% 92.1%

55.4%
62.3%

67.9% 72.5%

2019A 2020A 2021E 2022E

Social Media Marketing Influencer Marketing
_______
Source: eMarketer
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Consolidation Into the Broader Marketing and Ad Tech Ecosystem
• Repeat buyers in adjacent spaces like Impact Tech and Meltwater indicate that 

different companies make for different natural acquirers and there is no one size fits 
all strategy to acquiring in the sector

• Similar to CreatorIQ acquiring Tribe Dynamics, fundraising leaders are looking to 
scoop up market share, while other participants w ill seek to consolidate with one of 
these larger players, or as a point solution under a company with a broader set of 
capabilities 

Key Themes We are Watching

20 %

14%

13%
12%

12%

29 %

Paid Content  /  Infl uencers Paid Search
Displ ay Paid Social
Vid eo Other

Share of US Agency /  Market ing 
Professionals’ 2021 Ad Budget s

_______
Source: eMarketer

M &A and Investment Activity Takes Off
• The total capital invested into influencer marketing companies increased to $358 

million in the first three quarters of 2021, which has already surpassed 2020’s $71 
million, and 2018’s (historical high) $185 million

• After years of a stagnant M&A and financing market in the category, acquirers and 
investors have shown an increased urgency in moving money into the space, with 9 
M&A or investment deals over $10 million so far in 2021 (previous high of 3 in 2018)

Brands Continue to Move Money into Influencer Marketing
• Ad budgets have followed consumers onto social media as the frequency of use 

and amount of time spent on various platforms continues to increase
• Influencer marketing not only increases impressions, but serves as a unique content 

authenticity play that allows brands to deepen their relationships w ith customers
• 62% of marketers worldwide said they intend to increase their influencer marketing 

budgets in 2021, while just 7% expected their budget to decrease

_______
Source: Pitchbook; GlobalWebIndex Inf luencer Custom  Research; eMarketer
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Source: Stat ista

Social Media DAU Growt h

Influencer 
Marketing 
Market Briefing 

A 2022 update to the 
influencer market 
and it’s key trends 
from the year

2023 Q3

Influencer 
Marketing 
M&A Update

A 2023 update to 
the influencer 
market M&A 
transactions

Nfluence Partners’ Salon Series on the creator economy examined how creators are 
evolving in 2022 and what tools and environments are essential to growth

2023 Q3

Creator 
Economy
Market Briefing

Insights into financing 
landscape, strategic 
M&A, and key market 
holders in the creator 
economy ecosystem
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Will the Sprout Social Acquisition of Tagger Accelerate 
Influencer Marketing Consolidation?
In a word, yes. We believe the acquisition of Tagger by Sprout Social represents a 
turning point in the upcoming consolidation wave across the Influencer Marketing 
landscape. Recently, many companies in the space have been focused on the 
consistency of their growth trajectories as well as turbulent private capital markets.     
As a result, we believe there is inherent pent-up acquisition demand that will   
accelerate into 2024.

To date, the major Social Media Monitoring and Analytics companies have either stayed 
on the sidelines or dabbled in the Influencer Marketing space through smaller 
acquisitions, with both Meltwater and Cision/Falcon/Brandwatch entering the space in 
2021 and 2022 respectively, and Emplifi’s Socialbakers combination with Pixlee – Turnto 
last year. This is despite strong product synergies between management, analytics, and 
the more campaign-driven nature of Influencer Marketing. The acquisition of Tagger by 
Sprout Social represents one of the strongest statements to date on the importance of 
and interest in product extension into the rapidly growing Influencer Marketing sector.

Although there are other product suite-driven acquisition strategies with other market 
adjacencies, the move by Sprout Social takes one of the better homes for the pure-play 
software companies in the space off the board. While a few musical chairs are left 
across the Social Media Management space, Sprout was one of the better strategic 
landing places, as evidenced by their willingness to pay a very strong strategic multiple 
for Tagger. Other key themes we are tracking in Influencer Marketing include how the 
winners within the space are becoming clear and what that means for intra-market 
consolidation. We are also tracking the impacts for agency and managed services 
businesses as the major holding companies increasingly pressure their in-network 
agencies to use internal holding company Influencer Marketing acquisitions, like WPP’s 
recent acquisitions of Obviously and Goat. 

The Upcoming Influencer Marketing Consolidation Wave 

3

Recent Notable Influencer 
Marketing Transactions

Sprout Social acquires Tagger in AUG’23

WPP acquires The Goat Agency in MAR’23

WPP acquires Obviously Social in MAR’23



4Securities Products and Investment Banking Services are offered through BA Securities, LLC. Four Tower Bridge, 200 Barr Harbor Drive, Suite 400,
W. Conshohocken, PA 19428. (P) 877/738/5841. Member FINRA SIPC. HMAdvise Co, LLC dba Nfluence Partners and BA Securities, LLC are separate, unaffiliated entities.Market Briefing: Influencer Marketing 2023 State of the Market

Date Target Description Acquirer Enterprise
Value ($M)

EV/TTM 
Revenue

8/3/23
Developer of an influencer marketing platform designed to 
help brands through the planning, discovery, activation, and 
reporting phases

$140 --

7/17/23 Provider of a digital marketing ecosystem designed to 
expand its organic presence on social networks -- --

6/19/23 Provider of advertising and marketing services company 
based in London, United Kingdom -- --

6/02/23 Developer of a creator commerce platform intended to build 
a fully customized mobile page for Instagram and TikTok -- --

5/31/23 Provider of go-to advertising services catering to nano and 
micro-influencers in the Indonesian social media scene -- --

4/10/23
Developer of ambassador marketing software designed to 
create and share content and help brands enhance their 
growth

-- --

3/29/23
Operator of an advertising agency intended to provide their 
services to managing high-profile individuals, brands, and 
theatrical movies across all digital platforms

-- --

3/24/23 Operator of a music promotion platform intended to 
empower musicians and creators -- --

3/23/23 Provider of esports broadcast intended to work for talent 
management and brand marketing -- --

Select 2023 M&A Transactions

_______
Source: Pitchbook
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Date Target Description Acquirer Enterprise
Value ($M)

EV/TTM 
Revenue

3/22/23 Operator of an influencer marketing agency intended to 
increase customer engagement -- --

3/22/23
Operator of influencer marketing agency intended to offer 
influencer marketing space for travel and lifestyle brands in 
Chicago

-- --

3/17/23 Developer of a platform intended to make brands do 
influencer marketing at scale -- --

1/25/23 Provider of influencer marketing services intended to unite 
impressive brands with people -- --

1/24/23 Provider of influencer marketing tool intended to help people 
connect, grow and collaborate -- --

1/5/23 Provider of digital marketing platform intended to modernize 
influencer marketing and sponsorship business -- --

Select 2023 M&A Transactions

_______
Source: Pitchbook
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Experienced in Marketing and Advertising Software

• 25+ years experience in 
technology investment 
banking and 
entrepreneurship 

• Transactional experience 
focused entirely within 
Tech M&A and Private 
Placements 

• Completed over 100 transactions representing over 
$5B in middle market enterprise value

Gary Moon
Managing Partner

*Includes transactions completed by Nfluence bankers at prior firms

Is a Registered Representative of BA Securities

PROJECT BEHAVIOR

ADVERTISING SERVICE 
PLATFORM

Financial Advisor 
to the Company

PROJECT TANGO

INFLUENCER 
MARKETING 

ENTERPRISE PLATFORM

Financial Advisor 
to the Company

PROJECT ATLAS

AI-BASED CUSTOMER 
ENGAGEMENT 

SOLUTION

Financial Advisor 
to the Company

PROJECT WEMBY

INFLUENCER 
MARKETING PLATFORM

Financial Advisor 
to the Company

PROJECT SIGNAL

REVIEWS AND  
REPUTATION 

MANAGEMENT 
PLATFORM

Financial Advisor 
to the Company

HAS MADE AN 
INVESTMENT IN

Financial Advisor 
to the Investor

HAS ACQIRED

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

HAS MERGED WITH

TO FORM

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

HAS RECEIVED AN 
INVESTMENT FROM

Financial Advisor 
to the Company

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED 
BY

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

HAS BEEN ACQUIRED BY

Financial Advisor 
to the Seller

• 10+ years experience in 
investment banking and 
management consulting

• Consumer and 
technology transaction 
expertise across M&A 
and capital raises Kelsey Vinson Pols

Director


